scheuten == ..

Consumer Insights » meat substitutes
Q2 2025 - The role of price




In this update:

The impact of price on
consumer decision-making
around meat substitutes.

Market developments regarding
price.

Price take-aways for
stakeholders in the market.

scheuten Q2 2025 - The role of price




MarktelTect

Research is Everything

What do Dutch people consider when buying a meat substitute?

Taste

Price

Ingredients and nutritional values
Appearance and texture

| don't know / No preference
Sustainability and health

Brand and origin

Other

Preparation method

Dietary preferences (vegan, gluten-free, etc.)
Calories and sugars

Packaging and size

Expiry date

Protein content

Offers and discounts

Matches the meal

Salt content

Added products
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The Netherlands is known for
its progressiveness in the field
of meat substitutes. Per capita,

the Dutch consume the most

meat substitutes in Europe.
Many retailers have set

ambitious goals to sell more
plant-based products.

However, the retail market for
meat substitutes has not
grown further recently.
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https://www.proteinproductiontechnology.com/post/dutch-supermarkets-set-ambitious-plant-based-protein-goals

High price main reason not to buy

Top 15 reasons not to buy a meat substitute (%)

When it's too expensive

When the taste isn't right

When it looks unattractive

When it's over-processed

When the texture isn't right

When it's difficult to prepare

When it's less healthy than meat

When the bite isn't right

It doesn't fit into the recipe | want to prepare
When it contains few important nutritional values
Because of bad stories from others in my immediate environment
When it has a bad Nutriscore

When it doesn't look like meat

When it contains too many ingredients

When it's not 100% plant-based

When it's pre-cooked / not fresh

When it doesn't contain the right vitamins for me

Other
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Research is Everything
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'Questionmark

Source

That meat substitutes are expensive is partly still a matter of perception

Plant-based groceries in 2023 often cheaper than animal-based groceries - Dutch retail
How much cheaper (%) is it if you shop plant-based?
30,00 2022 W 2023
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20,00 20%
% 16%
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0,00 . 0%
T -1%
-10,0
0%
-20,0
0%
-30,0
0% Albert Heijn Aldi Dirk Jumbo Lidl Plus Ekoplaza
Read as: where at Jumbo in 2022 animal-based was still 4% cheaper than plant-
based (including meat substitutes), in 2023 plant-based was 16% cheaper than
animal-based. A shift also occurred at AH, ALDI, JUMBO, Lidl and PLUS.
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"Consumers also seem to
use the price or price
perception of meat
substitutes as an excuse
not to buy / not to eat /
not to have to change”



https://www.thequestionmark.org/download/prijsverschillen-tussen-dierlijke-en-plantaardige-producten-in-de-nederlandse-supermarkt-v1.0.nl.pdf

In recent years, prices have come closer to meat

Retailers do lower prices for meat substitutes

Private Label

Jumbo Lowers Prices Of Own-Brand Meat |
Substitutes _ [N

\ Kaufland
November 22, 2023 5:50 AM —J UJ j.J_rr)) \U

o LEADING GERMAN
SUPERMARKETS PRICE MATCH

PLANT-BASED FOODS WITH MEAT
COUNTERPARTS

Yet Another EU Retailer Drops Vegan Prices as

BILLA Makes “Plant-Based Possible for
Everyone”
November 9, 2023

u

With major German retailers like Lidl, Kaufland and Aldi adjusting their pricing to promote plant-
based foods, how will this shape the industry in the coming years?

Source
Source

Gleichberechtigung auf dem Teller: Lidl Osterreich senkt Preise fiir vegane Produkte radikal

Pflanzliche Alternativen gleich giinstig wie tierische Vergleichsprodukte: Bis zu 52 % Preisnachlass; Anteil an pflanzlichen
Proteinquellen wird bis 2023 um 20 % ausgebaut

N Source
29.01.2024 | Salzburg, Osterreich


https://www.esmmagazine.com/private-label/jumbo-lowers-prices-of-own-brand-meat-substitutes-254027
https://veganuary.com/german-supermarkets-reduce-prices-plant-based-products/
https://corporate.lidl.at/media-center/pressreleases/2024/20240129_preisparitaet
https://vegconomist.com/retail-e-commerce/billa-drops-vegan-prices/
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Action was also taken in Out of Home

Examples are Burger King and IKEA

Food Service

IKEA Brings Famous Plant Dog to USA, Priced
Less Than Meat Hot Dog at Just 70 Cents

March 19, 2024

Plant-Based for Everyone: Burger King Germany
Makes All Vegan Products Cheaper than Meat
@/ AnayMridul — Fublisned on Mar6,2024 — Last updted Mar 6, 2024 [ At proTen | consumer TRens & insigirs | vecan |
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https://www.greenqueen.com.hk/plant-based-burger-king-germany-vegan-cheaper-meat/
https://vegconomist.com/gastronomy-food-service/food-service/ikea-plant-dog-usa-70-cents/
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Offer or low price helps to buy

Decisive reason to buy meat substitute

A good taste

It is on sale

It fits well in the recipe | want to prepare
It contains important nutritional values

It is 100% plant-based

It looks attractive

It looks like meat

It is cheap

It is healthier than or as healthy as meat
It is easy to prepare

I am familiar with the brand

It is organic

A good texture

None of the above
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During promotion, many meat substitutes are sold

«  Consumers are more likely to buy meat
substitutes when they are on sale.

Promotions such as "1+1 free" or 25% discount

make it attractive to try out new products or
stock up.

* Especially during campaigns such as
Veganuary, there are often higher discounts,
which stimulates sales.
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'Prices of meat substitutes must be
clearly lower than those of meat’

According to research in America

*  Meat substitutes only become really popular when they
are cheaper than meat, not when they are just as
expensive.

- If a meat substitute costs half as much as meat, the
number of people who choose it doubles.

* In this study, price weighs more heavily than taste or T > : PLANTAARDIGE Sl
texture when choosing between meat and meat | T AKIP KROKANT e
substitutes. ez 3 SCHNITZEL E &
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*  Men switch to meat substitutes more quickly when the , "N  oeosos

price is significantly lower.

* Mass production and government support can make meat
substitutes permanently cheaper.
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https://www.greenqueen.com.hk/plant-based-meat-analogue-vegan-price-parity-cost-study/

It is therefore clear that the
relatively high price of
meat substitutes has
formed an obstacle to
buying them. In recent
years, this obstacle has
been increasingly removed.

However, the price
difference between meat
and meat substitutes is
often not yet seen as such
or is not yet considered
sufficient.
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What can producers do?

Without compromising on taste, texture, sustainability and
nutritional values, they face a challenge.

According to this study, producers can at least achieve

price parity by:

« simplifying ingredients.

* encouraging local cultivation.

*  making better use of residual flows.

* making production processes more efficient.

- scaling up and retail initiatives are crucial to further reduce costs
and enable broad consumer acceptance.
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https://vegconomist.com/food-and-beverage/meat-and-fish-alternatives/report-practical-approaches-price-parity-plant-based-meat/

Meat prices are currently rising sharply

This ensures price advantages of meat substitutes compared to meat and makes
it more attractive for consumers to choose a meat substitute.

Inflation rising on high prices of food like meat and eggs

D By Sarah Mulholland - Feb. 12,2025, 2:14 pm

Average family grocery bill to
go up another $800 next year:
Canada's Food Price Report

al food expenditure of $16,833.67 and
ent

Hart Van Denburg/CPR News

Beef in a Boulder grocery store.
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Price-take-aways 1,2

v Price plays a very important role in the selection process for meat

substitutes.

v" A high price is an important obstacle to not buying meat

substitutes.

v Price (perception) can also be used as an excuse not to buy meat

substitutes.

v Suppliers are increasingly realizing that meat substitutes should be

offered below the price level of meat.
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Price-take-aways 2,2

v It helps that meat prices are currently rising.

v" The greater the price difference compared to meat, the greater

the chance that the consumer will choose the meat substitute.

v" Producers are working specifically on cheaper products without

making concessions on taste and texture.

v Scaling up and initiatives by governments, retailers and food

service parties are crucial to increase consumer acceptance.

SCh.Uten ‘ Q2 2025 - The role of price




Our next Consumer insights >> Meat Substitutes will be about the role of ingredients
and nutritional values. Don't miss out!
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Questions? Please feel free to contact me

Mark van Noorloos

Marketing Manager

T: +31(0) 183 44 63 73
mvnoorloos@schoutenfood.com
www.schoutenfood.com
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Disclaimer

The information in this publication has been compiled with the utmost care by Schouten Europe B.V. based on
available data and reliable sources. While we strive to provide accurate and up-to-date information, we cannot
guarantee that all information is completely correct or up to date. The insights and forecasts presented are based
on the interpretation of the information available at the time of publication and may be subject to change.

Schouten Europe B.V. accepts no responsibility for any damage or loss resulting directly or indirectly from the
use of the information contained in this publication. The content is for informational purposes only and does not

constitute advice or a recommendation for specific decisions or actions.

Use of this publication is at your own risk. Schouten Europe B.V. reserves the right to make changes to the
contents of this publication at any time without prior notice.
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